CASBO BUYER'S GUIDE

CASBO

The leader in school business management, CASBO provides its individual, district and county office members
with the best in expert professional development, influential advocacy, vital information and crucial networking
opportunities.

A private nonprofit California corporation, CASBO is a statewide professional organization serving more than
3,000 members. Founded in 1928, it is the oldest statewide school administrator’s organization in California.

CASBO is the industry resource for every financial and operational facet of school business management.

CASBO BUYER'S GUIDE

CASBO'’s Buyer's Guide will be distributed to nearly 5,000 school business officials and superintendents
throughout California’s K-12 public schools and community colleges. Members are encouraged to use this
guide when they make any purchasing decisions in their district or county office of education. The guide will
provide an alphabetical listing of our associate members, a categorical index of member companies and
school purchasing tips, and will be available in hard copy and online.

CASBO members are the voice of the industry and oversee all areas of school business operations, including
finance, accounting, payroll, human resources, risk management, transportation, school nutrition, maintenance
and operations, information technology, purchasing, school safety and school facilities.

CASBO’s Buyer's Guide is the gateway to the key decision-makers in the $63 billion K-14 California education
marketplace. Listings in the Buyer's Guide ensures direct, cost-effective access to these leaders.

CASBO BUYER'S GUIDE SPONSOR DISPLAY RATES

Full Page $1,880 1/3 Page $1,160 (All sponsorships are net with the exception of those listed in the
California School Business Magazine who will receive a 20% dis-
1/2 Page $1,350 1/4 Page $975 count on their rates in the Buyer’s Guide and any enhanced listing
options. Sponsors may add rollover text and URL links to their list-
Inside Covers $2,070 Back Cover $2,200 ings in the online version at no extra charge.)

ENHANCED LISTINGS

300 character (including spaces) description added to listing:  $200 (for each listing)
Additional Headings to be listed under: $100 (for each additional heading)
URL Link in Digital Version: $150 (will be included for all listings)

Note: Sponsorships are open to CASBO Associate Members only. The Buyer's Guide is a full-color publication and
all display rates include color. The Buyer's Guide will be posted on the CASBO website year round. Sponsoring
companies may add rollover text and URL links to their listings in this digital version at no extra charge.

MECHANICAL SPECS gubmission
. . . ompanies must submit their camera-ready
Size Width Height art, matching the exact dimensions of the
Full pg 8" x 10.125" specified listing in one of the following formats:
12 vt 3.875” x 10.125” * Press-quality PDF (with bleeds when
12h g 5" applicable) or
i o . - 300 dpi TIFF, EPS or JPG (must be original
113 sq 5.25" x 5 min. resolution)
1/4 vt 3.875" x 5”

Trim Size: 8.375” x 10.875”
Full page, full bleed ads only: add 1/8" bleed on all sides. Leave 3/8" live area inside the trim)

R CASBO

Smart business. Smart schools™

Submission methods: CD, post electronic file to http://www.aosinc.biz, with color proof* mailed to
Association Outsource Services. 115 Spring Water Way, Folsom, CA 95630.

FTP (browser interface): http://www.aosinc.biz
Create your own login. If you lose your password, create a new account using another e-mail address.

916.447.3783
www.casbo.org
1001 K Street
5th Floor

Please be sure to place your ad art in the correct directory AND issue folder. Please follow up with a
mailed color proof* to Association Outsource Services. 115 Spring Water Way, Folsom, CA 95630.
*Color proofs may be matchprints or color laser prints.

ART SUBMISSION DEADLINE

Sacramento, CA 95814

Tuesday, November 15, 2011
MK11_Sep11



CASBO BUYER'S GUIDE

s CASBO ‘ MEMBER LISTING

FORM

Smart business. Smart schools™

CASBO BUYER'S GUIDE
INDEX HEADINGS

Member Name

Agency (if applicable)

Contact

Address

City State Zip
Phone Fax

E-mail Address Web Site

Product or Service Category for Index Heading (select from list on right)

Sales or Marketing Contact

Phone

ENHANCED LISTINGS FOR PURCHASE
300 character/space description ($200 per listing)
May be submitted electronically via email to ad rep.

ADDITIONAL INDEX HEADINGS

Three total including your first free one ($150 each)

1.

2.

PRICING WORKSHEET

Enhanced Listing $200 x
Additional Headings  $100 x

URL Links (digital version) $150 x
Total additonal listing fees:

@N P &H &

403b Investment Advisors
Accounting, Auditing & Financial Services
Air Filtration

Appraisers

Architects

Architectural Design

Artificial Turf

Athletic Surfaces & Coatings
Athletics & Sports

Auctioneers - Live & Online
Audio/Visual Technology

Badge Reels

Benefit Programs

Bleachers

Building Construction Materials
Building Maintenance

Bus Sales & Parts

Business & Administrative Services
Chalkboards

Computer Furniture

Computer Hardware

Computer Software

Construction Management
Construction/Restoration
Consulting / Advocacy

Consulting Services

Cooperative Purchasing

Custom Prefinished/Concrete Buildings
Dairy Products

Data Warehouse

Disaster Planning

Educational Testing

Engineering Services

Eye Care

Facility Cooperatives

Facility Permit Automation

Fencing

Finance/Securities

Financial and Human Resource Software
Fire & Water Restoration

Fire Systems

Floor Covering

Food & Facilities

Food Service Facilities Consultants
Furniture

Geothermal Heat Pump Systems
Gym Flooring

HVAC

Information & Assessment Data Systems

Insurance Services
Janitorial Supplies
Laminating Equipment
Lanyards, Custom

Legal Services

Lockers

Longitudinal Data Systems
Mandate Reimbursement
Marquees/Message Centers
MIS Outsourcing

Modular Buildings

Mold Remediation

Network Solutions & Servers &
PC Solutions

On-Demand Operations Management
Software

Playground Equipment
Playground Surfacing
Precast Concrete
Professional Development
Program/Construction Management
Property, Casualty Insurance
Public Finance

Purchasing Cooperatives
Retirement Benefits
Retirement Plans and Services
Risk Management Services
Roofing & Flooring Systems
Roofing Consultants

Roofing Contractors

School Facilities Support
School Safety

School Supplies

School Transportation-Sales
School/Student Insurance Plans
Scoreboards

Security

Services/Utilities

Shade Canopies/Shelters
Shelving

Sport Surfaces

Tables & Benches
Tax-Exempt Leasing
Transportation

Uniforms

Water Extraction

Website Design & Hosting

Wheelchair & Occupant Securement
SystemsAccounting

Workers Compensation Insurance



INSERTION
ORDER

Advertiser (name of company or product being advertised)

Agency (if applicable)

Contact

Address

City State
Phone Fax

E-mail Address Web Site

Product or Service Category for Index Heading

Sales or Marketing Contact

Space Rate: 1 Member d Non-member $

Special Placement (add 15% to gross): $
Discounts: -$

Insert Charges:

Color Charges:

Design Charges:

@ P hH &

Net Cost Per Insertion:

Number of Insertions:

Artwork: 1 pick up from:

J New

Placement:

ISSUE Size Shape Color

Price

Conference Program

R CASBO

Smart business. Smart schools™

916.447.3783
www.casbo.org

1001 K Street

5th Floor

Sacramento, CA 95814

Services, Inc.

This is a legally binding contract. In signing, the advertiser and
the agency agree to abide by the contract regulations stated in
this contract. First time advertisers must prepay for the first
insertion. Return completed form to: 115 Spring Water Way,
Folsom, CA 95630 or Fax to (916) 990-9991. Sales Office
(916) 990-9999; Payment made to: Association Outsource

ADVERTISING INVOICE

COPY AND CONTRACTS REGULATIONS AND POLICY

a) All advertising is subject to the publisher’s approval. The
publisher reserves the right to reject advertising, which it feels,
is not in keeping with the publication’s standard. b) AGENCIES
placing orders are responsible for payment. Fifteen (15) percent
commission shall be paid to recognized agencies on space and
position charges only, provided however that said commission
may be forfeit on invoices remaining unpaid 35 days following
date of invoice. c) All advertising orders are accepted subject

to the terms and provisions of the current rate card. d) A con-
tract year, or 12-month period, starts from the date of the first
insertion. Twelve-month periods do not overlap; in other words,
space counted in one contract period to determine the rate for
the subsequent or past periods. €) PRO-RATE CLAUSE: If more
or fewer insertions are used within one year than specified in the
order, charges will be adjusted in accordance with established
rates. However credits earned will apply to billings—no cash
rebates will be made. f) Advertiser and advertising agency agree
to indemnify, defend, and save harmless the publisher from any
and all liability for content (including text, illustrations, repre-
sentations, sketches, maps, trademarks, labels or other copy-
righted matter) of advertisements pursuant to the advertiser’s

or agency’s order. g) The publisher reserves the right to reject,
discontinue or omit any advertising or any part thereof. This
right shall not be deemed to have been waived by acceptance
or actual use of any advertising matter. The publisher’s liability
for any error will not exceed the charge for the advertisement

in question. h) Publisher is not liable for delays in delivery and/
or non-delivery in the event of Acts of God, action by any gov-
ernmental or quasi-governmental entity, fire, flood insurrection,
riot, explosion, embargo, strikes whether legal or illegal, labor or
material shortage, transportation interruption or any kind, work
slowdown, or any condition beyond the control of publisher
affecting production or delivery in any manner. i) Failure to
make the order correspond in price or otherwise with the rate
schedule is regarded only as a clerical error and publication is
made and charged for upon the terms of the schedule in force
without further notice. j) Rates are subject to change during the
publishing year. However, rates will hold for signed contracts/
insertion orders received prior to published rate change. k)

Any deliberate attempt to simulate the publication format is not
permitted, and the publisher reserves the right to place the word
“advertisement” on any advertisement. I) No guarantee for spec-
ified position is made unless the position premium has been
added to the contract. m) Publisher reserves the rights to hold
advertiser and/or its advertising agency jointly and severally
liable for such monies as are due and payable to the publisher.
n) Closing dates for insertion orders and camera-ready materi-
als are listed in the editorial calendar. o) Cancellations are not
accepted after the Advertising Space Deadline date. Advertisers
who do not provide materials by the deadline will be required to
rerun an existing advertisement. If an ad rerun is not possible, a
75 percent cancellation fee will be charged.

EDITORIAL CONSIDERATIONS: All press release and editorial
requests should be submitted to the CASBO office at
(916) 447-3783.

MATERIALS: Advertiser or authorized agency must forward all
materials, in accordance with deadline schedule, to:

115 Spring Water Way * Folsom, CA 95630.

Digital art may be uploaded to www.aosinc.biz

For administrative use only

SR: Date

VP: Date

Authorizing Signature Date

Name and Title (Please Print) Date

MK11_Oct10
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